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Almost 70% of British households are downbeat about the UK economic outlook

= Households are more downbeat about the UK economic outlook in August than was reported last month

Exactly 69% of British households anticipate worse economic conditions in one year's time, up from 61.6% in July
= Just 15.2% of respondents expect conditions to improve, down from 19.3% in July

= Scotland is the most pessimistic region, while the East of England is the least downbeat

= London saw the sharpest deterioration in sentiment (net balance down from -33.4% to -60.0% in August)

Charts

August 2011 (Data collected for Markit by Ipsos MORI between 10-14 August 2011).
How do you think your household's financial situation will have changed 12 months from now? (Better / no change / worse).
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July 2011 (Data collected for Markit by Ipsos MORI between 14-18 July 2011).
How do you think your household's financial situation will have changed 12 months from now? (Better / no change / worse).
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For further information, please visit www.markit.com

Ipsos MORI technical details (August survey)

Ipsos MORI interviewed 1500 adults aged 18-64 across Great Britain from its online panel of respondents. Interviews were conducted online
between 10™-14™ August 2011. A representative sample of adults was interviewed with quota controls set by gender, age and region and the
resultant survey data weighted to the known GB profile of this audience by gender, age, region and household income. Ipsos MORI was responsible
for the fieldwork and data collection only and not responsible for the analysis, reporting or interpretation of the survey results.

The intellectual property rights to the report provided herein is owned by Markit Economics Limited. Any unauthorised use, including but not limited to copying, distributing, transmitting or otherwise of any data appearing is not permitted without
Markit's prior consent. Markit shall not have any liability, duty or obligation for or relating to the content or information (“data”) contained herein, any errors, inaccuracies, omissions or delays in the data, or for any actions taken in reliance thereon. In
no event shall Markit be liable for any special, incidental, or consequential damages, arising out of the use of the data. Purchasing Managers' Index™ and PMI™ are trade marks of Markit Economics Limited. Markit and the Markit logo are registered
trade marks of Markit Group Limited.
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